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Customized marketing is the focus of the future development of garment 
enterprises. The Shang Yi company's characteristics based on. Analysis the deficiencies 
in the existing marketing  process， and actively seeking reasonable customized 
marketing mode of development and application. Is Yi company management and the 
marketing strategy of in-depth research and analysis， combined with the present 
trends in clothing market， planning and design to meet the requirements of the 
market， to the customer oriented customization marketing strategy， to promote the 
company's long-term development. Customized marketing is the focus of the future 
development of garment enterprises. The Shang Yi company's characteristics based on. 
Analysis the deficiencies in the existing marketing process， and actively seeking 
reasonable customized marketing mode of development and application. Is Yi 
company management and the marketing strategy of in-depth research and analysis， 
combined with the present trends in clothing market， planning and design to meet the 
requirements of the market，  to the customer oriented customization marketing 
strategy， to promote the company's long-term development. 
The development trend of combining the characteristics of customized 
marketing， apparel consumer market and customized marketing mode to Shangyi 
company's marketing model as the starting point， the application of customized 
marketing mode to Shangyi company's marketing strategy， put forward some feasible 
strategies for customized marketing Shangyi clothing company，  including the 
establishment of customized marketing strategy the concept， pay attention to the 
experience and consumer customization needs to establish a rapid response 
mechanism， online customization and store customized integration， establish and 
improve the service system， improve the management status in Shangyi company at 
the same time， put forward the corresponding security measures， including brand 
building，  strengthen personnel training，  enhance internal communication and 
industrial chain effective coordination and keep innovation. Thus， to enhance its 
competitiveness in the market， but also for the clothing industry in the new economic 
situation to provide better development. 
 
 




























第一章 绪论 ............................................................................................... 1 
第一节 研究背景 ..................................................................................................... 1 
第二节 研究目的和意义 ......................................................................................... 2 
第三节 研究方法和框架 ......................................................................................... 3 
一、研究方法 .................................................................................................... 3 
二、研究框架 .................................................................................................... 3 
第二章 相关理论概述 ................................................................................. 5 
第一节  定制营销概述 ........................................................................................... 5 
一、定制营销定义 ............................................................................................ 5 
二、定制营销理论的由来演变 ........................................................................ 5 
三、定制营销的类型 ........................................................................................ 8 
四、定制营销的优势 ........................................................................................ 9 
第二节 服装营销和服装定制化营销 ................................................................... 10 
一、服装营销 .................................................................................................. 10 
二、服装定制化营销 ...................................................................................... 10 
第三节 营销策略及其演化 .................................................................................... 11 
一、满足顾客需要与“4PS”营销策略 ............................................................. 11 
二、追求顾客满意与“4CS”营销策略 ............................................................ 12 
三、建立顾客忠诚与“4RS”营销策略 ............................................................ 12 
第四节 本章小结 ................................................................................................... 13 
第三章 尚懿公司服装营销存在的问题 .................................................. 14 
第一节  尚懿公司服装营销现状分析 ................................................................. 14 
一、尚懿公司市场定位现状 .......................................................................... 14 
二、尚懿公司产品策略现状 .......................................................................... 15 
三、尚懿公司价格策略现状 .......................................................................... 15 
四、尚懿公司渠道策略现状 .......................................................................... 16 













第二节 尚懿公司服装营销存在的问题 ............................................................... 17 
一、尚懿公司产品存在问题 .......................................................................... 17 
二、尚懿公司产品定价问题 .......................................................................... 18 
三、尚懿公司产品渠道问题 .......................................................................... 19 
四、尚懿公司产品促销问题 .......................................................................... 20 
第三节  本章小结 ................................................................................................. 21 
第四章 尚懿公司服装定制化营销策略设计 .......................................... 22 
第一节 尚懿公司服装定制过程 ........................................................................... 22 
第二节 尚懿公司服装定制化营销问卷设计与调查 ........................................... 23 
一、问卷设计 .................................................................................................. 23 
二、调查结果 .................................................................................................. 23 
第三节  尚懿公司服装定制化营销策略规划和设计 ......................................... 26 
一、确立服装定制化营销策略理念 .............................................................. 26 
二、注重消费者个性化定制需求的体验过程 .............................................. 27 
三、建立快速反应机制 .................................................................................. 28 
四、网上定制与实体店定制相融合 .............................................................. 30 
五、建立完善的服务体系 .............................................................................. 31 
第四节 本章小结 ................................................................................................... 33 
第五章 尚懿公司服装定制化营销策略的实施 ...................................... 34 
第一节 优化品牌建设，实现产品关联 ............................................................... 34 
一、树立品牌意识 .......................................................................................... 35 
二、加强品牌建设 .......................................................................................... 36 
三、加速品牌传播 .......................................................................................... 36 
第二节 定制专业人才缺失，加强人才的培养 ................................................... 38 
第三节 加强内部沟通，实现产业链协同 ........................................................... 39 
第四节 保持创新，提升产品回应能力 ............................................................... 40 
第五节 互联网思维—以人为本 ........................................................................... 40 














二、追求完美，追求极致 .............................................................................. 41 
三、吸引更多粉丝 .......................................................................................... 41 
四、把一切连在一起 ...................................................................................... 41 
第六节 本章小结 ................................................................................................... 41 
第六章 结论 ............................................................................................... 42 
第一节 主要结论 ................................................................................................... 42 
第二节 研究局限性 ............................................................................................... 43 
附件 1：关于消费者社会经济特征调查表 ............................................. 44 
附件 2：消费者满意度调查表 .................................................................. 45 
附件 3：消费者决策因素调查表 .............................................................. 46 
参考文献 ..................................................................................................... 47 






























Chapter One Introduction………………………………………………1 
1.1 Background of research…………………………………………………....1 
1.2 Purpose and significance of the research…………………………………..2 
1.3 Methods and framework of research……………………………………….3 
1.3.1 Methods of research…………………………………………………...3 
1.3.2 Framework of research………………………………………………...3 
Chapter Two Overview of related theory…………………………..5 
2.1 Overview of customized marketing………………………………………..5 
    2.1.1 Definition of customized marketing…………………………………..5 
    2.1.2 Origin of customized marketing theory……………………………….5 
    2.1.3 Type of customized marketing………………………………………..8 
    2.1.4 Advantage of customized marketing………………………………….9 
  2.2 Fashion marketing and fashion customized marketing…………………..10 
2.2.1 Fashion marketing…………………………………………………...10 
2.2.2 Fashion customized marketing………………………………………10 
  2.3 Marketing strategy and its evolution……………………………………….11 
2.3.1 Meet customer needs and “4PS” marketing strategy………………..11 
  2.3.2 Customer satisfaction and “4PS” marketing strategy………………..12 
  2.3.3 Establish customer loyalty and “4PS” marketing strategy…………..12 
  2.4 Conclusion of Chapter 2…………………………………………………….13 
Chapter Three Problems of fashion marketing in Shangyi company.14 
  3.1 Analysis on the current fashion marketing status of Shangyi company….14 
3.1.1 Positioning of current marketing of Shangyi………………………….14 
3.1.2 Current status of product strategy in Shangyi………………………...15 
3.1.3 Current status of price strategy in Shangyi……………………………15 













3.1.5 Promotion strategy status of Shangyi…………………………………16 
  3.2 Problems of fashion marketing in Shangyi company……………………….17 
3.2.1 Product problems of Shangyi…………………………………………17 
3.2.2. Product price problems of Shangyi…………………………………..18 
3.2.3 Product channel problems of Shangyi………………………………..19 
3.2.4 Production promotion problems of Shangyi…………………………..20 
  3.3 Conclusion of Chapter 3…………………………………………………….21 
Chapter Four Marketing strategy design of fashion customization in 
Shangyi company………………………………………………...22 
  4.1 Garment customization process of Shangyi………………………………..22 
  4.2 Marketing questionnaire design and survey of garment customization in    
Shangyi………………………………………………………………………….23 
4.2.1 Design of marketing questionnaire……………………………………23 
4.2.2 Results of marketing questionnaire…………………………………...23 
4.3 Marketing strategy planning and design of garment customization in 
S h a n g y i … … … … … … … … … … … … … … … … … … … … … … … … . 2 6 
4.3.1 Establish the concept of customized marketing strategy in 
Shangyi……………………………………………………………………….....26 
4.3.2 Focus on the process of consumer demand for personalized 
customization…………………………………………………………………...27 
4.3.3 Establish rapid response system……………………………………....28 
4.3.4. Integration of both online customization and physical stores………..30 
4.3.5 Build perfect service system…………………………………………..31 
  4.4 Conclusion of Chapter 4…………………………………………………….33 
Chapter Five Implementation measures of garment customization 
marketing strategy in Shangyi………………………………………...34 
  5.1 Optimize brand system, mapping product correlation…………………...34 














5.1.2 Strengthen brand establishment………………………………………..36 
5.1.3 Accelerate brand communication………………………………………36 
  5.2 Lack of customized professionals， Strengthen the cultivation of 
talents…………………………………………………………………………38 
  5.3 Strengthen internal communication, accomplish industrial collaboration.39 
  5.4 Keep innovation, improve product responsiveness…………………………40  
  5.5 Internet thinking—people oriented………………………………………..40  
5.5.1 Everything is for creating customer experience…………………….40 
5.5.2 Pursue perfection, pursuit of ultimate limits…………………………41 
5.5.3 Attract more fans…………………………………………………….41 
5.5.4 Put everything together………………………………………………41 
  5.6 Conclusion of Chapter 5…………………………………………………….41 
Chapter Six Conclusion……………………………………………42 
6.1 Main conclusions……………………………………………………………42 
6.2 Limitation of the research…………………………………………………...43 
Attachment 1: Investigations on the social economic characteristics of 
consumers……………………………………………………………….44 
Attachment 2: Questionnaire for consumer satisfaction……………..45 
Attachment 3: Consumer decision factors questionnaire………….46 
References……………………………………………………………47  



























Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
